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4.6. Price Disruption
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Price Disruption: 

Intelligent Agents

Consumer

Alibris PriceSCAN
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New Pricing Models

Network marketing

feature send E-mail

from buyer to friends

encouraging

participation

Accompany’s Buy-Cycle

Web display updates

in real time

Current number of

committed buyers

Time remaining in cycle

Current savings

per buyer

Pricing schedule

showing decline as

number of buyers

decline
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Destroying pricing models


